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Delta Marketing Dynamics (DMD) is a full service
marketing research company serving the
pharmaceutical, biotechnology and healthcare
industry.  DMD has remained privately owned and
operated since the company’s founding in 1971.

DMD has developed dynamic products and services
to fulfill our clients’ critical marketing information
needs from pharmacies, patients, hospitals, physicians,
and their competitive environment. Our products are
customized to each client and marketing concern,
using the full spectrum of qualitative and quantitative
methodologies and technologies available.  Our many
years of experience and industry resources, including
proprietary panels, frequently allow DMD to reach
hard-to-find segments and provide our clients with
a quick reporting turnaround.

We invite you to learn more about our products on
the following pages, and to contact us for more
information about our Company or to discuss your
specific marketing questions.

DMD is a member of the Pharmaceutical Marketing Research Group (PMRG)
and upholds the ethical standards of the organization, especially as they
pertain to privacy of respondents and operational conduct.
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Mission&Values

Business Philosophy and Values

• Client satisfaction at personal and
institutional levels is paramount.

• We are adaptive and flexible.

• We are accessible to clients.

• We strive for technical leadership.

• We are empathetic and innovative.

• We operate as long-term partners.

DMD is a pharmaceutical
marketing research company
providing precise information
to guide marketing decisions.
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MethodologiesEmployed

DMD can be
considered specialists
in all of the following:

Telephone Interviewing
Structured surveys
Unstructured surveys, IDIs

Direct Mail Questionnaires

Web-based Surveys

Focus Groups
Live
Online

In-depth Interviews
Live
Online

DMD is a full service marketing research company
that employs the full spectrum of methodologies
and technologies available in the implementation
of our programs.  All of the methodologies used
are administered and controlled by DMD senior
management to assure high quality.
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StrategicAlliances

In order to support our mission,
DMD has engaged in strategic alliances with
innovative leaders in marketing research and
communications technologies. Our partners all
share our ethical standards and commitment to
excellence of service to our clients.

Our partners include:

ePocrates
Greenfield Online
Medical Marketing Economics (MME)
First Data Bank
New Pharmaceutical Strategies
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Bill Little
President
Research Consultation,
Analy$ource, Brand Launch Monitor
Phone:  315.671.0800
Email: wrlittle@deltamarketingdynamics.com

Greg Cross
Vice President/General Manager
Consultation, Primary Research Programs
Phone:  315.671.0807
Email: gcross@deltamarketingdynamics.com

Patty Trainor
Sr. Director, Primary Research
Primary Research Studies
Phone:  315.671.0803
Email: ptrainor@deltamarketingdynamics.com

Kim Murphy
Manager, Client Services
Phone:  315.671.4202
Email: kmurphy@deltamarketingdynamics.com

Bob Barnello
Manager, Proprietary Studies
Phone:  315.671.0813
Email: rbarnello@deltamarketingdynamics.com

Jon McCumber
Research Analyst
Phone:  315.671.0816
Email: jmccumber@deltamarketingdynamics.com

Joe Spiegel
Senior Research Analyst
Phone:  315.671.0804
Email: jspiegel@deltamarketingdynamics.com

DMDManagement Team

John Raymond
Manager, Analy$ource Services
Phone:  315.671.0806
Email: jraymond@dmdamerica.comDelta Marketing Dynamics

One Clinton Square, Suite 500
Syracuse, NY  13202

Phone: 315.492.2905
Fax: 315.492.1740
www.deltamarketingdynamics.com
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DMD invites you to
contact us for a free,
confidential consultation
on your marketing
intelligence needs.
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Pharmacy

Rx Disposition Activity

RxAnalystSM records pharmacy dispensing activity with
the objective of identifying the reason(s) why a specific
product was dispensed (or not). Chain and PHP formulary
status, inventory pressures, substitution policies and
patient price sensitivity are typically examined. Client-
requested data may be added without extra charge.

This exclusive study is always available as a short-planning
cycle service, made possible through the DMD
infrastructure, which includes immediate access to
thousands of pharmacists.

DMD’s dominance in pharmacy market research makes
it the logical choice for preparing custom-template reports
summarizing point-of-purchase decisions affecting
prescription activity.

 Client-directed inquiries into product dispensing patterns
 Clarifies and quantifies pharmacy dispensing activity
 Determines unfilled-Rx rate and uncovers reasons

RxAnalyst
SM
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Pharmacy

Sticker Program Management

With increasing numbers of prescription products coming
under scrutiny for safety concerns, marketers are suddenly
facing the administrative burden of putting a “sticker
program” in place.

ScriptWatchSM is a monitoring system designed to report
physician, pharmacy, and patient compliance with a
specific program, whatever the demands of that program’s
accountability. Because DMD is the premiere independent
data source of pharmacy activity in America, manufacturers
and regulators have confidently relied on ScriptWatchSM

reports to document compliance.

 Provides sticker program compliance rates and
patient registry tools

 Quantifies problem areas in program implementation

ScriptWatch
SM
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Pharmacy

Stocking Penetration & Turnover Analysis

Retail PIPTM tracks product level stocking and inventories
monthly in a representative panel of 400 stores drawn
from over 3,200 participating pharmacies across the
country. The accuracy of DMD pricing information and
prescription data has been relied upon by pharmaceutical
marketers for over 30 years.

Hospital PIPTM tracks stocking penetration, nationally
projected inventory, 30-day movement, as well as all-
important formulary status (including restrictions) in acute
care general hospitals nationwide. Annual purchases and
net acquisition costs are also available.

DMD PIP Reports have become a standard tool throughout
the industry.

 Helps forecast uptake for product/package changes
 Invaluable for production planning purposes
 Helps determine impact of price adjustments

RetailPIPTM

Retail Pharmacy Inventory Plus
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Patient

DeltaClaim
SM

Patient Testimonials on Product Performance

DMD’s DeltaClaimSM is a custom-designed tool to collect
opinions from one of the best sources of information for
any drug – the patient.

Pharmaceutical marketing has been described as “selling
a promise” since few drugs have an immediate, observable
curative response in the patient. Regulatory bodies exist,
therefore, to impose standards of truthfulness and inspire
marketplace confidence in products.

Marketers rely heavily on laboratory data from clinical
trials to establish product efficacy and safety in the
minds of prospective prescribers. What’s often missing?
Patient perception!

DeltaClaimSM results, while always objectively reported,
may be ideal for developing future promotional or
educational programs.

 Quantifies patient product experiences
 Provides invaluable feedback for physicians
 Uncovers patient benefits for promotion niches
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Patient

DeltaChart
SM

Patient Drug Use Analysis

DMD’s DeltaChartSM is more than just another custom
chart study. Detailed analysis extrapolates patient profile
variables to create a reality-based flowchart illustrating
why physicians treated actual patients the way they did.

Objective and accurate data is thus translated into a
validated model which can be used to better understand
product usage in the hospital. Positioning strategies can
then be put in place to exploit recognized strengths.

 Office or hospital usage matched to patient demographics
 Aggregate or sharply define patient characteristics
 Precise signa and indication analysis
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Patient

PharmaLogSM

Patient / Pharmacist Dialogue

DMD’s newest custom report is designed to reveal actual
questions being asked of working retail pharmacists
behind their counters.

The patient/pharmacist relationship is continuing to
expand as the hectic pace of primary care practice
increasingly limits physician interaction with patients.
DMD’s recognition of this important shift in health care
delivery reflects its enduring leadership in pharmaceutical
marketing research.

Participating pharmacists will record key facts from
conversations initiated by customers regarding specific
products within a therapeutic category. Conversely, routine
questions can be asked by PharmaLogSM pharmacists to
determine patient attitudes or concerns.

 Measures patients’ questions and concerns
 Provides early alert to potential patient or
provider educational needs
 Assesses pharmacist’s role in your product’s future
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Hospital

Stocking Penetration & Turnover Analysis

Hospital PIPTM tracks stocking penetration, nationally
projected inventory, 30-day movement, as well as all-
important formulary status (including restrictions) in acute
care general hospitals nationwide. Annual purchases and
net acquisition costs are also available.

Retail PIPTM tracks product level stocking and inventories
monthly in a representative panel of 400 stores drawn
from over 3,200 participating pharmacies across the
country. The accuracy of DMD pricing information and
prescription data have been relied on pharmaceutical
marketers for over 30 years.

DMD PIP Reports have become a standard tool throughout
the industry.

 Helps forecast uptake for product/package changes
 Invaluable for production planning purposes
 Helps determine impact of price adjustments

HospitalPIP
TM

Hospital Pharmacy Inventory Plus
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Hospital

Hospital Based Drug Utilization

DeltaScanSM

As the industry’s premiere custom-designed tool with
which to “See Through the Walls” of institutions, DMD’s
DeltaScanSM can bring an understanding of exactly how
any drug is used in the hospital setting.

With DeltaScanSM analysis, unit and/or patient volume is
projected with remarkable precision because products
are monitored by physician orders within individual
services. Market share can be measured by indication,
patient clinical profile, even demographics – either
as market snapshots or tracking dynamically over
time. With DeltaScanSM, marketers no longer need rely
on anecdotal reports by sales representatives for
performance predictions.

 Quantifies drug use by hospital department/service
 Signals shifts in market share among competitors
 Market share calculated by indication
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Physician

MeDmindsSM

ATU Driver Analysis

MeDmindsSM actually “lifts the curtain” to assess physicians’
perceptions quantitatively as they react to a new entry
into a product category. Claims and counterclaims are
precision-mapped by relative credibility, instantly revealing
weaknesses and strengths. Physician impressions are then
tracked over time as they respond (or don’t) to subsequent
promotional messages and, eventually, trial-use within
a category.

The result? Much more than a detailing audit, MeDmindsSM

graphically portrays what drives adoption and loyalty
patterns of prescribers from their first exposure to a new
product. This revolutionary tool permits immediate tuning
of promotional messages and measures audience impact
of any changes in quantifiable increments.

 Measures doctors’ reactions and beliefs
about product messages

 Prioritizes perceived strengths/weaknesses

 Maps product perceptions to salient
performance variables
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Physician

MeDviewsSM

Physicians’ Opinions – STAT

Once in awhile, the best marketing plans are suddenly
challenged by unanticipated events. New questions
emerge that demand immediate answers. A network of
busy physicians representing 36 common specialties have
agreed to participate in offering the MeDviewsSM service,
and recognize that their responses are expected promptly.

DMD’s MeDviewsSM service is standing by to take action
on your behalf! In less than five business days, rapid-
response surveys can be finalized and in the field, with
returns from 100+ practitioners of your chosen specialty
analyzed immediately. DMD market research professionals
will assist, as needed, in crafting exact wording of
questions to avoid inadvertent “loading.”

 Quantifies physicians’ opinions when you need to know
 Custom studies can yield results in less than a week
 Regain confidence through fast, in-depth analysis
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Competition

Drug Pricing At Your Command

Analy$ourceOnline®

Throughout the life cycle of branded and generic drugs,
pricing plays a critical role for adoption and use.
Monitoring the latest price changes of current competitors
or products in other therapeutic classes can mean the
difference between making good and great price decisions.

This critical information is only a mouse-click away: DMD’s
Analy$ourceOnline® is a continuously updated
subscription resource which instantly displays the latest
drug pricing and trade incentives via an encrypted internet
site – at your desk, at your command, 24/7!

Additional available features include price change email
notifications, daily price updates and fast Excel® report
capabilities. Timeliness and automatic alerts have helped
make Analy$ourceOnline® the industry standard by
providing the most comprehensive pharmaceutical pricing
database available.

 Instant at-your-desk updates of competitor trade incentives
 Auto-email alerts notify subscribers of changes
 Make tactical price decisions with confidence
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Competition

Human Search Engine Market Intelligence

DeltaTrackSM
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Business and scientific developments occur at such a fast
pace that demands on decision-makers to stay abreast
of every relevant event are usually unrealistic. That is,
until DeltaTrackSM. This custom-designed tool reports
clinical, financial and market information for specified
products and therapeutic categories.

Comprehensive in scope and detail, a DeltaTrackSM study
constantly collects and analyzes research pipeline news;
examines patent status for category products; distills
regulatory publications and hearings; compiles and
critically assesses journal articles as well as scientific
proceedings, ongoing clinical studies and press releases;
conducts investigative interviews and puts financial press
pronouncements into perspective.

Additionally, pricing activities for the product category
are tracked and reported as a regularly updated
database. Meanwhile, professional interviews of 50+
physicians and 50+ patients about category-related issues
are concurrently conducted and analyzed.

 Monitors developments continuously/reports promptly
Screens all sources of marketplace intelligence

 Only tool for quick acquisition of category knowledge



Competition

Trade Incentives and Retail Uptake

BrandLaunchMonitor
SM

DMD’s BrandLaunchMonitorSM documents trade
incentives at launch, then measures stocking results at
1, 2, 3 and 6 months post-launch. And it’s all available
in a web-based service with true interactivity! (Data can
be instantly imported to your spreadsheet program to
view with a choice of filtering options.)

An extraordinary additional feature is a linked database
of past product launches within 25 therapeutic categories
and archiving of over 200 launched brands. These data
archives can be accessed for direct comparisons to the
newly launched brand currently being tracked. No other
source of marketplace information is so well tuned to
serve as a base for assumptions to aid performance
predictions!

 Develop optimal launch incentive strategies
 Analyze incentive/retail penetration relationships
 Predict retail penetration of competitive launches
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